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The time has never been more
urgent for environmental
advocacy. Climate change,
biodiversity loss, and social
inequity are creating an
increasingly unstable and
impoverished world. The

magnitude of the problems
we face demands systemic
changes to our economy and
way of life, and science and
education alone are not
sufficient to bring about those
changes.

Clara Fang

Center for Climate Preparedness & Community
Resilience Graduate Assistant & Organizer of the
Environmental Advocacy Webinar Series




Local Solutions for Strong Communities
X | aSNASa 2F 2yftAyS O2dzNASa F20dza SR

http://www.communityresilience -center.org/climate-changeresilienceseries/



http://www.communityresilience-center.org/climate-change-resilience-series/

Local Solutions for Strong Communities
X | aSNASa 2F 2yftAyS O2dzNASa F20dza SR

ESP 5100: Policy Advocacy: Climate

September 8 1 December 1, 2020

Instructors: Abi Abrash Walton & Clara Fang
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Webinar Logistics

Everyone should be connected via Audio Broadcast upon entering
the webinar. You do not need to call in & you are automatically
muted

The presentation will be recorded and posted to the Antioch
CCPCR web site within one week

Please submit any questions you have for the presenter in the Q& A
section

If you are having trouble with any aspect of the broadcast, use the
Chat section to message the Host directly



Presenter: Jack Zhou

Jack Zhou produces and manages the Climate
Advocacy Labds sirdooriedrésouscesi e n
for their webinars, workshops, and other outreach.
His research interests include motivated reasoning,
framing effects, and political polarization. In other
words, how people think about climate change,

how they process information on the issue, and
what gets in the way. Prior to joining the Lab, he
worked as a postdoctoral associate in energy

policy and survey methods. He received his B.S.
from UC Berkeley and a Ph.D. from Duke University.




Presenter: Eric Fine

As the YPCCCO0s PrHighknet Manag'
supports advocacy organizations to optimize and ‘
innovate on their campaigns by leveraging public
opinion research and data tools. He also
collaborates with groups who are studying public
perception in Latin America. Prior to YPCCC, Eric
was an outdoor educator taking people on
expeditions throughout the Americas and Europe.
Watching glaciers recede in Patagonia over ten
years inspired him to pursue a Masters of
Environmental Science at
and Environmental Studies.




fighting for the health of our kids in
the face of climate change and
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Research in Climate Advocacy

Jack Zhou, Ph.D.
Climate Advocacy Lab
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My background

ABS from College of Natural
Resources, UC Berkeley

APhD from Duke Nicholas School of the
Environment

APostdoc work in survey methods,
science policy communication

ASocial scientist at Climate Advocacy
Lab since July 2018
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The Climate Advocacy Lab

Our (awesome!) members

Workshops & Webinars

C CLIMATE
oTRUTH.org

Field Test Comparing Pro-Solar
Messengers on Several Channels
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Research &
experimentation

_g CLIMATE Weicome, Nathan About Contact + Myl

fBXOCACV *Exploring how to beter engage the gublic on climate change.”

LAB COMMUNITY ASK AN EXPERT

RESOURCE LIBRARY

INTERACTIVE TOOLS

CLIMATE CAMPAIGN TOOLS 4

LAB WELCOME VIDED

New to the L25? Find out what it's a

W\ jcking here ta take 3 virtual tour.
o

YALE CONFERENCE VIDEOS

Click here to view videos from last fi
on "Building the Public and Political

YALE CLIMATE OPINION MAPS FOR Climate Action."

STRATEGISTS

interactive U.S. mapping of c

N
How do we get off fo

when we've always f
change? NEw!

NATHANAEL ORNSO8, GRIST

Online platform & alerts

Helping the climate community build grassroots power and win through evidence-based advocacy.
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Our community

Our (awesome!) members
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A~3,000 advocates, organizers, social
scientists, data analysts, consultants, and
funders from all 50 states, working across the
climate and clean energy space

A247 social scientists working in academia
and the private sector

AMost represented:
AYale, Michigan, UCSB, George Mason,
NCSU
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Webinars and workshops

Aln-person workshops for organizations
and coalitions i and everyone in
between

AMonthly webinars, skill-shares, and
peer learning exchanges offered by
(and for!) other Lab members, as well as
Lab staff

Trainings
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Research and Experimentation

CLIMATE
oTRUTH org

May 31, 2016

Field Test Comparing Pro-Solar
Messengers on Several Channels

Summary

This test sought to ine if a or a solar worker messenger
was more effective in convincing either NV residents or US residents to sign a petition in
support of solar nel-metering palicies. Test results were incenclusive, but our report
points to significant shortcemings of Facebook Ads for validating message tests, and
points to suitable alternatives

Campaign Background

Last fall, Nevada's Public Utility Commission was considering a proposal from the
State’s dominant Utility to hike electricity rates for owners of rooftop solar systems. If
passed, the proposed rates would severely limit the growth of rooftop solar installations
in the state.

Our project objective was to recruit Nevada residents, and those already engaged with
US climate advosacy groups, to sign a pefition to the Nevada Public Utility Commission
apaosing the new rates. In addition, we wanted to increase parlicipation by our
supporters in a patch-through system that facilitated direct phone calls to the NVPUC.

Initial Test Design

Our beginning is was that 1t rates with i by
hormeewners and selar industry werkers would result in higher rates of engagement than
typical appeals issued by our staff. We based the hypothesis en evidence drawn from
respanse to recent email and social media campaigns where we saw higher
engagement rates en content featuring pecple direclly impacted by climate change such
as fiood and wildfire survivers.

Our next slep was to scan the Climate Advocacy Lab network for contacts that could
help us set up a rigorous test We set up a call with Dr. Gabriele Wong-Parodi of

R+E
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Support for organizations testing innovative
approaches to public engagement on climate

All the results are shared back with the Lab
community to increase our collective knowledge

about

wh a tiéasn dwowhkaitn g s n ot
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Online platform & weekly newsletters

11 CLIMATE Helping the climate community build grassroots power
ﬁADXOCACY and win through evidence-based advocacy.

RESOURCE LIBRARY

UPCOMING TRAININGS f LATEST LAB ALERT
Monthly Webinar: Making The Most 0f Bi-Weekly Lab Up
Your Climate Advocacy Lab Membership at home: State la

Are you new to the Lab, or would like a refresher? Looking to on c"mate Ieadﬂ
utilize it more effectively in your public engagement work? This

monthly webinar... Conferences happen all th

them, but partnerships bef
CLIMATE ADVOCACY LAB | 08/08/18 Environmental Leaders Col
*PRIVATE
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Defining and Buil
CLIMATE CAMPAIGN TOOLS It will forgclimate

%, *PRIVATE
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Interactive 11 S _manning of climate aninions Bateioot i o gon gt

Online platform + alerts
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APublic-facing and members-only versions i
be sure to sign in!

AWeekly updates, sent out every Thursday
ASign up to receive push alerts when we

add resources related to topic or
geographic areas of interest
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Ethos

APromote evidence-based advocacy
ASpread a culture of learning (and sharing)



